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We know where you are, now shop

New technology keeps tabs
on habits — and location

By Matthew Lysiak
Special to amNewYork

It is a scene straight from
a science fiction novel.
Imagine walking down
Fifth Avenue and as you ap-
proach 66th Street getting a
text message for 20 percent
off a made-to-order dress
shirt at the Brooks
Brothers just
around the corner.
Well, the future
could be now if
Acuity Mobile, a
mobile marketing
content provider,
gets its way. That’s because
the cyber-marketer now has
the technology to use a cell
phone user’s location, the
time of day and spending
habits to deliver customized
marketing messages directly
to cell phones for users who
download the application.
But while some tech-
savvy speculators are count-
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ing on phone-ads to be the
greatest marketing tool since
Google Adsense, others
worry that this kind of tar-
geted advertising crosses the
privacy threshold and runs
the risk of further alienating
an already over-commer-
cialized consumer-base.
The secret to balancing
innovation and
annoyance is re-
specting the con-
sumer, according
to Acuity CEO
Gregg Smith.
“Unlike other
annoying pop-up
ads that focus on the ... ad-
vertiser, we create a positive
experience for the con-
sumer,” said Smith. “The
content arrives only when
the downloaded application
is running on the user’s
phone, and the offers are
specifically targeted to the
individual receiving them.”
The cell phone advertis-
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revenue model, you will
see wireless fall into this
pattern.”

Not everyone is a fan of
customized ads. Some
groups want to altogether
end people monitoring.

“If you can be tracked for
the purpose of advertise-
ments, you can be tracked
for anything,” said the Elec-
tronic Privacy Information
Center Associate Director
Lillie Coney.

Still, another group that
often advocates on behalf of
consumers over privacy
issues sees no harm
, in the ads — as
| longasit’s consen-
sual.

New technology could pair people with nearby
sales through their cell phones.

ing may represent an un-
tapped market waiting to
explode, because unlike
more traditional mediums
like television and print,
cell phones are with their
owners wherever they go.
“You have the perfect
storm now with the wire-
less networks being built

“I don’t see

(iStockphoto) any privacy is-

sues, because

out with ubiqui- users are vol-
tous  coverage untarily agree-
and speeds to get ing to install
information,” and run the
said Smith. application,”

said the Lib-
ertarian Par-
' ty’s Serf City
Editor Jim
Lescyznski.

“Just as cable
television start-
ed off as an ad-
free medium that mi-

grated to an ad-supported
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If you think today’s

Home Equity rates are too elevated...

...you oughta be Amalgamated.
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Now get a great introductory rate

on a Home Equity Line of Credit and

a highly competitive rate thereafter.

Save an additional .25% when you pay
automatically from your Amalgamated
checking account. Also ask about our l
low Home Equity Loan rates.

branch or amalgamatedbank.com

The Home Equity Line is a variable rate line of credit that is .50% less than the Prime Rate (as published in the Wa/ Street Journal) and is subject to change. The special
introductory Annual Percentage Rate (APR) is, however, fixed for the first 6 months. The Prime Rate as of 9/21/07 was 8.25% APR and the regular APR was 7.75%.
Maximum lifetime cap 18% APR. Property and/or flood insurance may be required. Offer good until 12/31/07 and may be withdrawn at any time. Certain restrictions apply.
Home Equity Line subject to credit approval. At closing Borrower pays only recording fees and also mortgage tax if the property is in New York (except for co-ops). These fees
will vary based on location of the property and the amount of the line. For example, recording/tax fees for lines between $25,000 and $400,000 secured by a house or
condominium in New York may range between $557.50 and $7,390. Recording fees for co-ops and residential real estate
and $400,000 may range from $120 — $500. The Bank will pay all other closing costs. However, if the line is cancell
Bank for these fees. The reimbursement cost for lines between $25,000 and $400,000 ranges approximately between $150° and

ropertes outside of New York on lines hetween $25,000
led within three (3) years, gnu must reimburse the
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Let Gotham Lasik show you
what you’ve been missing!

+ High-quality individualized care from

the world-renowned Dr. Brian A. Bonanni
Recently

featured
on ABC'’s
20/20

+ FREE consultations (including nights/weekends) &
0% financing available

+ More than 30,000 procedures performed

+ The latest Wavelight & IntraLase technology

Bring in this ad for
our Fall Special:
$1000 off
your LASIK
procedure!

212-581-1280

gothamlasik.com




